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Introduction
Problem – Given the social responsibility of Generation Z 
adults, their risk aversion, delayed autonomy, and willingness to 
accept and embrace the unconventional, the purpose of this 
project is to directly assess through a self-report measure 
attitudes about parenting, the environment, economic priorities, 
expectations about income, and social engagement.

Empirical Question:

What are the relationships between civic engagement, 
economic priorities, social values, and parenting attitudes 
among Generation Z? 

Studies of generational differences show significant changes 
in values and characteristics between generational cohorts 
(Twenge et. al., 2008). For example:
• Baby boomers tend to have more collectivist values (e.g., 

orientation toward family/community, interdependency)
• Generation X tends to show more individualistic values (e.g., 

autonomy, independence, mobility)
• Gen Y shows higher depression and anxiety rates than 

previous generation
• In generations following Baby boomers, the number of 

people who choose to forgo or delay parenthood has 
increased (Bloom et. al., 2008).

Psychological traits of generations tend to be linear (i.e., 
changes move in the same direction from generation to 
generation). Thus, it is possible that Gen Z will be more likely to 
delay or forego parenthood. 

The second portion of our study addresses factors that might 
influence the decision to forgo parenthood. Previous studies 
have shown that declines in birth rates tend to occur during 
times of economic and social crisis. We examined these factors 
on a micro-level, or looking at individual circumstances. We 
looked at three circumstantial factors: economic, psychosocial, 
and familial. These were presented in the form of vignettes, or 
realistic hypothetical scenarios. 

Considering the number of social, economic, and political 
decisions faced by Gen Z, it is likely that these factors influence 
attitudes about childbearing.  

Descriptives Table 1

Discussion
.

The present study predicted that generation Z would be less 
inclined to parent. It considered their socioeconomic status, familial 
bonds, psychosocial assessments, political affiliations, and civic 
engagement.
This hypothesis was not confirmed. However, other findings 
regarding parenting intention proved significant, and may provide 
useful insight for future studies. 

Several factors may limit the generalizability of this data:
• Sampling began and continued during COVID-19 quarantine
• Participants were likely experiencing significant stress, which 

may have influenced their attitudes toward future plans such as 
childbearing

• Due to limited recruitment time, our sample was small (N=57)

Despite these limitations, our significant findings suggest that 
further research will be fruitful.

Implications
• Our data provides insight into the values and priorities of 

generation Z when it comes to the decision to parent.
• Understanding differences in values might improve the ability of 

social workers and mental health workers to provide care for an 
incredibly diverse cohort.
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Method
Participants

57 Participants were convenience sampled via email and social media (N=57.) The 
average age was 23.04 (M age: 23.04) with a standard deviation of 6.47 (SD= 6.47.) 
We experienced some attrition dropout due to participant incompletion of the survey. 
Materials

An Online Qualtrics survey was used presenting measures for economic 
expectations, political engagement, environmental attitudes, and social engagement 
related to parenting intentions. The New Ecological Paradigm (NEP) (Dunlap & 
Lierre 1978) was used as a 5-point Likert scale to assess environmental attitudes and 
civic engagement. 

Vignettes (Koropeckyj-Cox, Romano & Moras, 2007; Straits, 1985) were used 
presenting hypothetical circumstances to assess the importance of economic, 
psychosocial, and familial factors towards parenting intentions. 

Results
To assess the relationship between generational cohorts and parenting 
intentions, sustainability attitudes, civic engagement, economic priorities and social 
values, we conducted a Mann-Whitney U t-test. No significant relationship was found 
between generational cohort and intention to parent (see table 1). Other findings 
were significant, for example:
• Nonheteronormative participants ranked the psychosocial stability vignette 

higher than did heteronormative participants (U = 227.000,  p = .005)
• Nonheteronormative participants scored lower on parenting intentions (U = 267.000, 

p = .010)
• Heteronormative participants ranked the familial stability vignette higher 

than nonheteronormative participants (U = 349.000, p =.006)
• Female gender identity group scored significantly higher in civic engagement than 

male gender identity (U = 28.500, p = .006)
• Male gender identity ranked the economic stability vignette significantly higher than  

female (U = 295.000, p = .054).
• Participants who reported no intention to parent ranked higher on the New 

Environmental Paradigm (U = 284.500, p = .006)
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Sample Scores and Select 
Cronbach a

N Total =57
M (SD)

Males n=18
M (SD)

Females n=39
M (SD)

Straight n=39
M (SD)

Nonheteronorm 
n=18, M (SD)

Intend to Parent 
n=21, M (SD)

Childfree Intention 
n=35, M (SD)

Age (yrs) 23.04 (6.47) 23.39 (6.47) 22.87 (6.55) 23.64 (7.62) 21.72 (2.3) 21.86 (2.27) 23.80 (8.03)

Civic Engagement Total, 
a = 0.87 21.97 (5.16) 17.50 (4.60) 23.67 (4.34) 21.61 (4.35) 22.55 (6.46) 22.29 (4.92) 21.13 (6.01)

New Env’l Paradigm
a = 0.77 42.29 (7.61) 41.48 (6.92) 42.57 (7.92) 40.06 (7.56) 47.79 (4.24) 40.36 (8.19) 45.70 (5.15)

Political Awareness
a = 0.77 1.81 (1.65) 1.63 (1.34) 1.89 (1.77) 1.69 (1.62) 2.11 (1.73) 1.67 (1.60) 2.10 (1.79)

Vignette: “Sarah & Partner,” 
Financially Successful 3.76 (1.38) 4.16 (1.42) 3.59 (1.34) 3.73 (1.41) 3.83 (1.34) 3.77 (1.48) 3.74 (1.25)

Vignette: “Michaela” & Partner,” 
Financial Crisis 1.68 (1.62) 1.68 (1.57) 1.68 (1.67) 1.91 (1.70) 1.11 (1.32) 1.85 (1.79) 1.43 (1.34)

Vignette: “Sean & Hannah,” Social 
Support 3.94 (1.03) 3.84 (0.83) 3.98 (1.11) 3.98 (1.08) 3.83 (0.92) 3.92 (1.04) 4.00 (1.04)

Vignette: “Maria and Elliot,” Social 
Crisis 1.63 (1.05) 1.84 (1.26) 1.55 (0.95) 1.82 (0.94) 1.17 (1.20) 1.74 (0.97) 1.43 (1.20)

Vignette: “Eric & Jordan,” Psych 
Stability 2.81 (1.63) 2.26 (1.66) 3.05 (1.57) 2.44 (1.67) 3.72 (1.07) 2.41 (1.65) 3.39 (1.37)

Vignette: “Dakota & Javier,” 
Psych Instability 1.17 (1.19) 1.21 (1.10) 1.16 (1.24) 1.11 (1.28) 1.33 (0.91) 1.31 (1.28) 1 (1.00)


